2023-24 Fall Product
Volunteer Guide

The Fall Product
Program is
Sep. 29-Oct. 29, 2023.

CHECK IT
OUT!
Using your mobile
device, scan the QR
code below to access
our newly designed Fall
Product web page!

GIRLS & TROOPS CAN EARN 15'

AWESOME REWARDS! H _:[ ‘ﬁ

OR go to GSNIM.or
click the Cookies+ Tab

for the Fall Product.



https://www.girlscoutsnorthernindiana-michiana.org/en/cookies/treats-n-reads.html
https://www.girlscoutsnorthernindiana-michiana.org/en/cookies/treats-n-reads.html
https://www.girlscoutsnorthernindiana-michiana.org/en/cookies/treats-n-reads.html
https://www.girlscoutsnorthernindiana-michiana.org/en/cookies/treats-n-reads.html
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Welcome to the 2023 Fall Product Program!

We hope that you and your Girl
Scouts are excited about the
upcoming Fall Product Program.
Not only will she help her troop
fund their Girl Scout experiences,
but she will learn vital financial
literacy and marketing skills.
With safety as our top priority, we
have several flexible participation
options so that your girls can
choose the option that works best
for your troop. As always, we
thank you from the bottom of our

hearts for your support!




Fall Product
Troop Volunteer Checklist

L] Troc;f) volunteers handling products or money for the troop
must complete the Product Program Volunteer Agreement
Form.

[l Attend training with your service unit or at a GSNI-M Service
Center.

[ 1Set up your volunteer login and avatar between Sep. 22-28.
[ 1Set up Parent-Adult Email Campaign between Sep. 22-28.

[ I Distribute order cards, money envelopes, and flyers to girls.
Encourage them to go online and set up their avatar and
virtual storefront.

[ |Have caregivers fill out a Girl Product Program Permission
Form for each girl in the troop. This form is valid for both Fall
product and the Cookie program.

[l Collect all money due from girls no later than Oct. 30.

[ |Complete Order Card entry no later than Oct. 31.

[ IMake sure that all girl rewards are selected by Nov. 1.

I Deposits are due to GSNI-M by Nov. 4.

[ IDouble check training videos (on
gsLearn) and flyers throughout the
program for refreshers

[ IConnect with your Service Unit
Product Program Coordinator for
product & reward pickup
expectations.



https://form.jotform.com/232006545721145
https://form.jotform.com/232006545721145
https://form.jotform.com/232005061028137
https://gsnim.wufoo.com/forms/zzvlro0xedrzn/
https://gsnim.wufoo.com/forms/zzvlro0xedrzn/

Ask me about the

2023 Product Lineup Fall Product Program
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Care to Share Donations
With “Care to Share”, GSNI-M
will distribute a container of
snacks to military and public
servant partners. If a
customer would like to
donate a can of snacks, girls
will collect the $6 payment
and mark their order card
accordingly. Care to Share
donations may also be made
online (great for out of town
friends and family)! Care to
Share rewards are based on
the combined total amount
donated on both the order
card and via online donations.

"

thai chili
mix

*NEW?* Online Exclusive Items!

BarkBox: Each box will contain a custom Pose & Play Beret dog toy and one
canister of Berry Trios BARK + Girl Scouts dog treats. Both items come
packaged in a custom Girl Scouts Mini BarkBox all for $19.99 plus shipping.

///ﬁ ; g tumblers and water bottles in various prices.

~ % . Tervis Tumblers: Tervis provides a wide selection of premium insulated




Troop Proceeds & Refunds

Daisy, Brownie, and Junior troops will earn 15% of
their total sales, and the girl rewards are
cumulative! Cadette, Senior, and Ambassador
troops can choose to opt-out of rewards, earn 17%
troop profit, and receive patches only. Please send
an email to frontdesk@gsnim.org by October 23
if your C/S/A troop would like to opt-out of
rewards.

All reward selections need to be completed by
November 1 on the M2 website.

Refunds for Troop Overpayment - If a troop
overpaid into the GSNI-M bank account for the
MY24 Fall Product Program, refunds will be
issued in the form of a credit off of the troop’s
cookie balance for 2024. However, a troop may
request refunds of $10 or more to be mailed to the
troop treasurer.

Hil
QOur friendly cugtomer
gervice repregentativeg are
ready and waiting o answer all of your
Fall Product Program questione!

support.gsnutsandmags.com
(800)-372-8520

We’re happy to help!
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mailto:frontdesk@gsnim.org?subject=fall%20rewards
mailto:frontdesk@gsnim.org?subject=23%20Fall%20Product%20Opt-Out%20Rewards%20Request
support.gsnutsandmags.com

M2 Website Trainings:

GSNI-M is happy to offer several tutorial videos to assist
with navigating the M2 site. These are available at

gsnutsandmags.com .

Scan or click the QR code to view the training videos:

_Create your avatar and .

get started today!
OWN YOUR

Safety Measures

Safety is our number one priority. Dur-
ing the Product Program, safety
measures must be increased. Click or
scan the QR code to find the most re-
cent guidance from GSUSA about how
to keep all girls safe this season. Before
participating in any money-earning ac-
tivity, it’s super important for Girl
Scouts and adults to review the follow-
ing materials:

» Safety Tips for Product Sales (PDF)

Scan or click the
QR code to view
GSUSA'’s Safety

Resources:



https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/Resources/Safety%20Tips%20Updated%20Aug%202014%20Final.pdf
https://www.girlscouts.org/en/members/for-volunteers/cookie-resources-troop-leaders-volunteer.html
https://www.gsnutsandmags.com/admin
https://vimeo.com/607568357

Key Dates
2023-2024

Sept 23: Volunteer access opens on AL BSC S R .
gsnutsandmags.com. A launch email will FoA L Y N R ,
go to the Troop Product Program
Coordinator for the website. Please verify
that all troop members are listed and that
girl email addresses are correct. Please take
the time to personalize the launch email that
will go out to your troop’s families.

Sept 24, 4pm (ET): Troop volunteer
training at both GSNI-M Service Centers or
Zoom.

Sept 27, 6:30pm (ET): Troop volunteer
training at both GSNI-M Service Centers or
Zoom.

Sept 29: Online ordering and Order Card
sales begin! Girls will receive an email
inviting them to register on the website. IF
login information is not received, girls may
also register directly at gsnutsandmags.com.
Girls must collect money at the time of
order.

Oct 23: Opt-out selection for Cadette/
Senior/Ambassador troops due.

Only deposit what is owed, check your
Troop Summary/Amount Due Report.
Troop proceeds should be deposited into
your troop bank account. Submit all deposit
receipts with your troop number to
frontdesk@gsnim.org. GSNI-M only accepts
troop checks.

Nov. 14: Products begin delivering to
Service Units. Troops will be notified when
their product is ready for pick up.

Dec. 2023: ETA for reward delivery to
Service Units. GSNI-M and Service Units
will communicate with everyone when we
have updates on the delivery status and
pickup availability.

Oct 29: Order taking ends. Customers lose
access for placing online orders at midnight.
Girls may no longer take orders and no
online payments can be made after this
date.

Oct. 30: Last day for girl /parent to enter
their own paper order forms on the website.

Money is due to troop leader. . .
Sep. 15, 2024: Council Cash expires.
Oct. 31: Last day for troops to enter paper

order cards.

Nov. 1: Last day for girls and troops to
make reward choices.

Nov. 4: Deposits due to GSNI-M bank
accounts from troop.


gsnutsandmags.com

o Girlrewards are cumulative. See order card
for further details.

« Girls earnitems as they reach their goals!

« Rewards are subject to change due to
unforeseen circumstances. Similar items may
be used as substitutions. Some items may vary
in color.

« Makereward choices on the M2 website.

« Council Cash (formerly Nutty Bucks) can be
used for GSNI-M girl activities, camp, girl
membership, and in Council stores or trading
posts.

ASKYOUR TROOP LEADER HOW YOU CAN EARN

THESE COOL PATCHES!

Every Girl Scout has
the opportunity to win

the Giant Ocelot!

How to earn entries:
For every $100 in sales
(combined order card
and online sales), girls
will earn an entry.

Troop Rewards

A Troop leader who creates
their own avatar, sends out the
Parent-Adult Email
Campaign, AND the troop has
$1500+ in total sales will earn
the following:
« Troop Leader Personalized
Patch

« BONUS Additional $0.02

proceed per cookie package
for the 2024 Cookie Season!
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Your Name

Discuss what activities your troop would like to do this year

Determine how much money you will need to make that happen

Set a fall product goal based on your iroop budget

$

My individual goal My troop goal

Share yvour goals with friends and family

Start by going to your council’s website and
clicking on the link to participate in the online
portion of the program.

Enter your goals and your progress will
appear on your online site for friends and
farnily tosee.

Check the dates of the product program
and make sure to have all orders before the
end date.

Practice telling customers about the benefits of buying and
reading magazines. You might even suggest SPecic magazings to
friends and family based upon your knowledge of their interests. Mark your progress in the
tree as you get closer to

reaching your goal.

Make sure to follow all Girl Scout safety activity checkpoints
for computer/online use and council sponsored product
program. Only contact people you and your fami Iy know:

The GIRL SCOUTS name and mark, and all associated trademarks and logotypes, including the Trefioil Design,
are owned by Girl Scouts of the USA. M2 Media Services is an official GSUSA licenses.




Money Management

Throughout the program,
encourage the girls to check their
progress frequently. Sales reports
are available on the dashboard for
individual girls and at the troop
level. Use the reports to calculate
troop proceeds, then add in any
sales from nut cards to see how
close everyone is to reaching their
individual goals and the troop
goal.




People Skills

Girls find their voice and build confidence through customer interactions.

There are so many ways for the girls to communicate with their friends and family about the Fall
Product Program: social media, phone calls, emails, text messages, and in person. Have the girls
think about what products each potential customer might like that she could recommend to them.
Encourage her to find her voice and it will help build confidence every time she talks to someone
new about the program. Have each girl use the form below as a guide.

List of Potential Customers

Name of Person Ideas/Suggestions | Method of Contact Did you | Did you say

tnperson,phone call lestmessge | follow up? | thank you?
Ves Mo Yes/No

Example funt Ca’th}( Sm-.ef'n?mg chocoi_afE'?' p'nONE' call )fE‘S yeg
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